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Logo 

The best logos are unique, simple, and strong representations of the companies they 

identify (Chiaravalle, 2007). 

Original Logo 

 

Final Logo 
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The finalization of a logo became simpler as progressions were made.  

A logo should be presented consistently across all communications channels 

(Chiaravalle, 2007). Providing a range of delivery methods, e.g. paper-based, 

electronically, brochures and leaflets, is an essential part for brand recognition. 

 

Appearance and navigation are important make colours, logos, fonts and designs of 

logo more appealing (Scott, 2007). The COMx09 logo has been designed in Adobe Flash 

CS3 to be scalable at any size at 300dpi. It has been enclosed within a white neon bar 

(neon light). This helps to encapsulates and focus a user’s attention.  

The original neon-blue glow effect gave a soft feeling of light emerging from COMx09. 

This theme was continually applied throughout the poster, banner and Web site. 
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Pantone colours help to re-colourise the brand’s image, including greyscale. Below 

demonstrates this process: 
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For the purpose of COMx09 Exhibition, the logo was aimed at emphasizing a futuristic 

theme. Feedback suggests that the “logo stands out and conveys a future theme.” 

Neuropol was the deciding font used for the logo. 

It was important to make the ‘com’ and ‘09’ apparent. “The easier you make it for 

people to read your content, the more of it they absorb.” (Zimmerman, 2007). 
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Poster 

Like all other graphic design, the success of a poster depends upon the right 

combination of word and image. The word and image – also called the verbal and 

visual – must complement one another (Landa, 2000). 
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It was important to characterise the COMx09 exhibition. Therefore, a mascot was 

created, namely Alien Dude!. A maximum of three elements was used to reduce 

confusion over any consistency in design. 

 

It was intended that a memorable character would attract an individual to remember 

what the poster was about. 

A similar construction of the logo was manipulated for the descriptive text. A clear 

indication for date, time, place and Web site information was provided. The font style 

remained capitalized to allow for legibility from a distance. 

It was finally decided that there would be no change in the type face to lowercase as 

the subtle glow on the writing help soften the descriptive text, to be legible.  

A poster is a two-dimensional, single-page format used to display information, data, 

schedules, or offerings, and not promote people, causes, places, products, 

companies, services or organisations (Landa, 2000). 
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 “Engaging software solutions out of this world since 1997” 

The tag line suggests software solutions by the University of Gloucestershire for the 

past 11 years, which continue to impress clients who join at the exhibition. 

Furthermore, ‘out of this world’ relates to the theme of a digital planet, Alien Dude! 

and the future of software. 

The poster was developed at A4 size in Adobe Flash CS3 (.FLA). At 100% vector 

scalable, it still allows for print when exported as a .BMP at 300dpi. Adobe Flash CS3 

is capable of this and therefore can be reproduced at A4, A3 or A1 size (using A3 

blown up). 

It is important to give a corporate identity to a design and one of the aims of the 

exhibition is to demonstrate the skills, professionalism and build brand awareness by 

students. 

The following principles outlined by Vizualle in 2004, play a key role in demonstrating 

the effectiveness of the poster: 

Visibility – clearly stands out with contrasting/bright colours. 

Application – elements can be used for print, Web, video, sticker or even stamps! 

Distinctiveness – comparing to competition (other students) – the aesthetic creation of 

this design seamlessly links to one another, as the COMx09 brand (see electronic 

portfolio). 
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Simplicity – the logo is clear and stands out. 

Retention – Alien Dude! shooting down towards the Web site information informs the 

user where to find further information. 

Color – the logo/poster works well in black and white. The colour version stands out 

well, especially when an external light shines through the whiteness of the poster. 

Descriptiveness – the poster demonstrates the details of the exhibition clearly. 

Timelessness – the logo and design has potential for further futuristic elements.  

The neon-blue glow effect was left the same on the main logo. It was felt the 

consistency of the poster would drop with too many different bright colours on the 

page, especially when printed. 
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Banner 

Anything that gets people involved with the content of a site provides a great way to 

engage visitors, build their interest, and move them through the sales cycle (Scott, 

2007). 

The banner is a competitive interactive game for COMx09, where users control Alien 

Dude! and destroy UFOs coming towards him. The highest score wins a prize on the 

day. 
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As an additional feature, users have the option of entering a validated e-mail address, 

which allows for the highest score to be recorded in a database. Evidence from the 

current studies indicates that the presence of ‘games’ in a banner ad positively 

impacts on click-through-rate (Robinson, 2007). 

Banner advertisements with offers such as prizes or reductions can achieve higher 

click-through rates by perhaps as much as 10 per cent (Chaffey et al, 2006). 

An “invisible” link covers the whole banner which forwards the user to the official 

COMx09 Web site, at the end of play. 

Based inside and around a “flying-through-space” scene, the banner provides a unique 

idea for promoting attendance to COMx09. 

Further development includes the addition of music and a shooting effect (with the 

option to turn both off). This added a little extra realism to the game.  
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Web site 

The Web site should reflect the image that a company is trying to project and should 

engage the customers so that they will remember and return to it (Cox, 2002). 

Old version of Web site: 

 

New version of Web site: 
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The purpose of the Web site is to provide detailed information about the COMx09 

Exhibition. The space theme continued throughout development.  

It was noted in the feedback session that the Web site would obtain more attraction if 

centred rather than left-aligned. This change was made.  

The new Web site also contained an animated logo, banner which set the scene with 

an introduction page containing the poster and how to get to the exhibition. A clear 

navigation to teams taking part in the exhibition with respective details was visible. 

Tab order was verified across different browsers to demonstrate the accessibility of 

links. 

Therefore navigation must support the user’s actions in a language that is 

understandable, clear and self-explanatory so that they know how to execute what 

they wish to achieve (Cato, 2001). 

The COMx09 Web site was produced for any resolution and for any browser (FireFox, 

Internet Explorer and Opera). This is a key aspect when considering the size, but 

more importantly the position of particular elements on the screen.   
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Below demonstrates the new Web site in two different resolutions: 

        800x600     1024x768 

 

The Web site was developed in PHP. A key feature for designing in PHP involves the 

prevention for updating the whole site every time a page link is pressed. A fixed <div> 

tag (as opposed to an <iframe> or a <frameset> tag), coupled with style ID of 

#content and some JavaScript, controls placing for new content. 

This keeps the logo and banner (including keeping the final score after playing the 

banner) from resetting. This also stops any replaying of introductory animations. 
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Portfolio Construction 

The electronic portfolio clearly demonstrates the process, development and 

consideration taken for all designs to form a consistent branded theme. 

A Web delivery platform has been deployed at: 

http://www.zedii.co.uk/comx09/ 

http://www.zedii.co.uk/comx09/portfolio/ 

The DVD and CD Cover would match the looks of the electronic portfolio, as shown 

below: 

      Front             Back 

         

The overall plan to distribute as the brand recognition would revolve around Alien 

Dude!.  
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